
 
 

2 November 2010 
 

UBM acquires Lead In Research for £1.45m 
 

Deal extends Barbour ABI’s sales leads presence in Built Environment 
 

United Business Media Limited today announces that it has acquired Lead in Research (LIR) 
(www.leadinresearch.co.uk), a boutique sales leads business on behalf of UBM Built 
Environment from its founder, Mark Hurley.  The consideration will be satisfied by an initial 
cash payment of £1.15 million with a further deferred performance-related consideration of 
up to £300,000, payable at the end of 2010. 
 
The acquisition of LIR is a complementary addition to UBM Built Environment’s existing 
Barbour ABI business, facilitating expansion beyond ABI’s construction leads offering into 
the post-construction lead supply market.   
 
LIR uses planning applications and a wide range of other sources to compile detailed 
information on relocation, refurbishment and business expansion projects taking place 
across the UK.  LIR’s analysis identifies businesses in likely imminent need of products and 
services relating to new, relocating and expanding operations. LIR’s subscription-based 
customers are principally providers of goods and services to commercial properties, with a 
focus on the furniture, telecoms and recruitment sectors.  LIR also provides data to its 
customers via its website, weekly HTML bulletins and newsletters. 
 
LIR employs five staff and in the financial year to May 2010 generated revenues of £0.4 
million.   
The acquisition is anticipated to exceed UBM's cost of capital criterion in its first full year of 
ownership.  
 
Adrian Barrick, CEO of UBM Built Environment, said:  
 
"I am very pleased to announce this acquisition, which will enhance our current product 
offering and complement UBM Built Environment’s existing ABI business. We are pleased to 
have acquired a high quality product that we can use to respond to our clients’ requests for 
additional product offerings in post-construction lead supply, as well as helping us to attract 
new customers. We believe that LIR will provide further synergies – for example, with our 
Property Week brand - and generate strong revenue growth in the future”.  
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Notes to Editors 
1. UBM 
UBM focuses on two principal activities: worldwide information distribution, targeting and 
monitoring; and the development and monetisation of B2B communities and markets. UBM’s 
businesses inform markets and serve professional commercial communities - from doctors 
to game developers, from journalists to jewellery traders, from farmers to pharmacists – with 
integrated events, online, print and business information products. Our 5,900 staff in more 
than 30 countries are organised into specialist teams that serve these communities, bringing 
buyers and sellers together, helping them to do business and their markets to work 
effectively and efficiently. 
 
For more information, go to www.ubm.com  
 

2. UBM Built Environment 
UBM Built Environment is UBM’s specialist media division focusing on the Property, 
Interiors, Architecture, Construction, and Infrastructure markets in the UK and internationally. 
UBM Built Environment is widely acknowledged as having some of the most iconic brands in 
the market including Building, Property Week, BD, Barbour Health & Safety, ABI and 
Interiors. UBM Built Environment is recognised as the leading provider of targeted 
information across the UK construction and property industry with magazines, events, 
awards and online information services. 
 
For more information, go to www.ubmbuiltenvironment.com/ 
 
 


