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United Business Media announces strategy on 
acquisitions, capital structure and dividend policy 

for the period to end 2009 
 
United Business Media plc today announces its strategy on acquisitions, 
capital structure and dividend policy for the period up to the end of 2009. 
 
Over the past three years UBM has undertaken a substantial strategic 
transformation which has created significant value for shareholders and 
has strengthened its business.  UBM has focused on its news distribution 
and B2B activities.  The key elements in this transformation have been 
investment in face-to-face media (events and exhibitions) and in data 
businesses to rebalance UBM’s portfolio; investment in acquisitions for, 
and organic development of, PR Newswire; expansion into new geographies, 
particularly emerging economies; and, divestitures and closures.  In 2006 
around 85% of UBM’s profits were derived from face-to-face media, data 
businesses and from PR Newswire.  UBM intends to continue to implement 
this strategy in 2008 and 2009.  
 
Consistent with this strategy, in February 2006 UBM said that by March 
2008 it would complete £300m to £500m of acquisitions and would return 
no less than £300m of capital to shareholders, market conditions 
permitting.  Since the beginning of 2006, UBM has acquired 35 businesses 
for a total consideration of over £250m and has returned over £400m of 
capital, including £43m since July 2007.   
 
In the period 2002–2006, UBM grew its Earnings Per Share by 176% from 
16.3p to 43.8p and its dividends per share by 157% from 7p to 18p. 
 
Continuing the implementation of the strategy noted above, UBM is now 
setting out its intentions with respect to acquisitions, capital structure 
and dividend policy for the period up to the end of 2009.  Subject to market 
conditions, UBM intends to: 
 
- continue its acquisition programme, targeting an investment of £150m to 

£250m per year in 2008 and 2009 on acquisitions to enhance UBM’s B2B 
and news distribution businesses while maintaining its strict acquisition 
criteria, including the requirement to exceed an 8% post-tax return in 
the first full year of ownership; 
 

- move towards an ongoing level of dividend cover of approximately two 
times for the period to the end of 2009, reducing cover from the current 
2.43 times.  This increased dividend reflects the improved earnings 
visibility and predictability arising from the changed composition of 



UBM’s businesses; 
 

- return between £200m and £300m of capital to shareholders by the end 
of 2009.  The level and timing of capital returns will be flexed relative 
to the progress of UBM’s acquisition programme. 

 
Through the above, it is expected that UBM will achieve a leverage position 
of approximately three times net debt to EBITDA by the end of 2009. 
 
David Levin, Chief Executive Officer of United Business Media, said: 
 
“The business to business and news distribution markets continue to offer 
attractive acquisition and organic growth opportunities for the 
development of UBM.  We intend to take full advantage of these 
opportunities while maintaining our discipline in the use of our capital."  
 
“We continue to direct UBM towards higher quality business models while 
accelerating underlying revenue growth through organic product 
development and active portfolio management.  We will invest in markets 
that offer sustainable growth opportunities and more predictable 
revenues and earnings and in acquisitions and organic business 
developments which take advantage of the worldwide reach of UBM’s 
businesses.”  
 
“Our capital structure and dividend policies for 2008 and 2009 reflect the 
extent to which we have reshaped UBM’s businesses over the last three 
years through acquisitions, disposals and investment in organic business 
development.  Our intention to move towards two times dividend cover 
demonstrates our Board’s confidence in the growing proportion of our 
businesses that provide more visible and predictable revenues with higher 
growth and profitability, such as our global exhibition portfolio, PR 
Newswire and our data businesses.” 
 

- Ends  - 
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Notes to Editors 
1. About United Business Media Plc 
United Business Media Plc is a leading global business media company.  We 
inform markets and bring the world’s buyers and sellers together at 
events, online, in print, and with the information they need to do business 
successfully.   We focus on serving professional commercial communities, 
from doctors to game developers, from journalists to jewellery dealers, 
from farmers to pharmacists around the world.  Our 5,000 staff in more 
than 30 countries are organised into specialist teams that serve these 
communities, helping them to do business and their markets to work 
effectively and efficiently.  
 
For more information, go to www.unitedbusinessmedia.com. 
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